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Personal Statement 
[bookmark: _GoBack]Ayo is an Associate Professor in the Department of Business Administration (Marketing Unit) at the University of Lagos. He is an alumnus of the Department of Economics, Obafemi Awolowo University, the University of Lagos and Royal Docks Business School, University of East London, UK respectively.  Ayo Oniku is also a facilitator with the University of Lagos Business School (ULBS), teaching marketing courses. He supervises both EMBA projects, PhD and DBA theses. He co-authors a book titled: Religion and Consumer Behaviour in Developing Nations (2022). His latest publication is “Marketing in Developing Nations: Contemporary Developments, Cases and Problems in Africa, Asia and the Middle East” (Oct., 2024). Ayo has contributed to many academic journals and international conferences on Marketing and Business-related issues. He is a reviewer for some international journals and publishers.  Ayo is equally involved in manpower development and consulting services for organisations in Marketing, Sales Management and other Business fields. He had served as the PG (Postgraduate) Coordinator and examination officer for the Department of Business Administration, University of Lagos. He was once a member of the Examination Malpractice Committee at the University of Lagos Post Graduate School. Presently, he is the Coordinator of the DBA (Doctor of Business Administration) at the University of Lagos Business School – ULBS.
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